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1. General Statistics

UK Based Visitors
International Visitors

Total Visitors

Day 1 visitors
Day 2 visitors
Day 3 visitors

Day 2 repeats
Day 3 repeats

Total Gross Visitors

2006

9,896
3,673
13,569
6,398

4,561
2,610

2,867
2,346

18,782

2007

10,224
3,467
13,691
6,612

4,365
2,714

2,896
2,164

18,751

2008

11,038
3,865
14,903
7,071

4,832
3,000

3,070
2,339

20,312

2009

10,707
3,133
13,840
6,332

4,682
2,826

2,698
2,154

18,692

2010

10,498
3,208
13,706
6,455

4,538
2,713

2,722
2,272

18,700
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2 Visitor Analysis: Job Function

Sales/Marketing/PR
Owner/Director
Buyer

On Trade Staff

Off Licence/Store Staff

02010

Consultant

Independent Owner

E2008

Press (Editorial Only)
Winemaker

Supply Chain
Government/Embassy

Other
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3 Visitor Analysis: Buying Responsibility
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4 Visitor Analysis: Company Type

Importer/Agent

Wine / Spirits Producer
Publishing / PR/Media
Press

Consultant

Off Licence
02010
2009
02008

Independent Wine Merchant

Shop / Supermarket

Wholesaler / Cash & Carry
Hotel

Restaurant

Club/Pub/Bar

Other Catering

Design / Packaging

Club Elite

Logistics / Supply Chain
Mail Order/Online
Government / Embassy

Other
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5 Geographic: Country Breakdown of Visitors

Scandinavia

The Americas

E. Europe & Russia

South Pacific

Africa & M. East

Far East

0 100 200

300

UK

Europe

02010
02009
2008
02007

2000

4000

6000

8000

10000

12000

02010
02009
m 2008
m@m2007




